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Press release highlights 

Despite various personal pressures this year, I have continued to prepare and submit weekly press 

releases about forthcoming walks for the week ahead to The Shrewsbury Chronicle, and The 

Shropshire Star.  

New walkers continue to join us, and our membership figures over the past year reflect the success of 
the regular publicity. There have been some notable press releases in local newspapers and other 
publications during the past year, including: 

• An extensive article in the Shropshire Magazine about the Shropshire Way Main Route 
(SWMR) project in May 2018; 

• A similar article about the SWMR project and the involvement of Ramblers in the Chronicle, 
Star and Telford Journal in May and June. 
 

Social Media 

Facebook – the Page continues to be regularly updated with walk information, photos of recent 
walks, news including walk changes and additions, and P3 publicity;  

• 333 followers now, compared to 283 followers a year ago;  

• New Group was created for Ramblers members only called ‘Shrewsbury Ramblers Members’. 
This allows members to post photos and other information;  

• The Shrewsbury Ramblers Members Group has 20 members although a few non-members 
have requested membership. 

Twitter - 124 followers now, compared to 112 followers a year ago.  

• Some of our tweets have been re-tweeted i.e. circulated to others who are not followers of our 
group, widening the reach. Tweets include information about the fantastic work of our P3 
group, the Shropshire Way Main Route developments, and the benefits of walking. 

 
Working with partners 
In April 2018, funding came to an end for some of the Walking for Health schemes in Shropshire. 
The Tuesday evening and Saturday morning groups in Shrewsbury have continued as independent 
walking groups, led by volunteers, including some of our members. Consideration is being given to 
affiliation to the Ramblers for the Saturday morning group.  
 
We worked alongside the other local Ramblers groups in Shropshire to support the delivery of the 

Ramblers Roadshow in Shrewsbury in June. I attended the Social Media and Membership Matters 

workshops, both of which inspired ideas for development within our group.  

Cotswold Outdoors hosted an exclusive shopping event for the 4th year running in December last 

year. They continue to receive our current programme for display in store.  These partnerships 

continue to raise the profile of Shrewsbury Ramblers locally, and we are grateful to all our partners, 

including the media.  

Marketing Strategy 

Last year we decided to explore some marketing ideas, which we implemented with mixed success: 

• The short easy family walks have not been well-attended but getting involved with national 

initiatives such as Children in Need & Countryfile walks may be more effective at raising our 

profile as a family friendly organisation.   

• The walk leader social evening on Friday 13th April was attended by 25 walk leaders and 5 

aspiring walk leaders to share good practice, to support potential new walk leaders, and to 

develop some local walk leader guidance, for use alongside Ramblers walk leader materials.  

• Following this, John Law and Ron Atha delivered two excellent, and well-attended workshops 

on walk leader training, and route planning and navigation on Saturday 22nd September at 

the Trinity Centre, Meole Brace. There were 28 attendees during the afternoon session, with 

a similar number in the morning. Following on from this, John and Ron have offered to deliver 

a more in-depth training session, maybe in the spring, for route planning and using GPS tools. 

• Every newsletter now includes a report on footpath maintenance, and on local campaigns. 

• Walk registers were trialled on Sundays but proved too time-consuming. 

• New modern, lightweight and portable display boards have been purchased for promoting the 

groups activities.  


